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It introduces the main theoretical perspectives and arguments that underpin
the study of media and communication theories,

It gives students the opportunity to practise for improving their critical
thinking skills and developing logic and reasoning skills and as a result
improve students’ analytical ability. There are many examples discussed and
many opportunities to practise,
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Sob o Fuchs, C, & Mosco, Vincent, editor, (2016). Marx and the political economy of
F the media (Paperback ed. Studies in critical social sciences. Fuchs, C., &

Sandoval, Marisol, editor., (2014). Critique, social media and the information

society(Routledge studies in science, technology, and society ; 23).
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