1B 1098y 1 83k 4

1R B3 T ik o £ A

i o AL o 3
RESEARCH METHODS OF MASS ?ﬂ'ﬁ JOW, MEI-LING
COMMUNICATION
TEez A . .

Bk " B3 | 7 M

Y RN Fj»\#_,_ M}@ E%ﬁ’ﬁﬂ 2%‘_}4\

TAIXB3A

o (o) & oT O O

- v i B kg (51 o

o SR R aoa B HEw o

= B AR L R

AFARF I~ (PP 4 2 P B E

B. i At FEnspad Tt - O£ 1 100.00)

AR BEREAAEFZ 2B EVE

5. a3 o (£ 1100.00)

SALf

AHBART EZARBL, BF. FHERA, VIO TERE R HEAZE
B, LIARFRAETREEE BHEHEYF EREEGZTR>IBIEREL
FRBE,  FTHREMRFE OTHARTENERERRET HIRGER, LR
A EE,

To understand the basic concepts, procedure, and designs of research
methodology. To know how to choose right methods to solve problems
according to diffenent occasions. To practice the operation of methodolgy.
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