AL B 1 09FERY L S DKL E 2

B 42 17 4 o |
ez 1L sl B
#EF | CHEN CHUN AN
DIGITAL MARKETING
TEa-P . .
Bk kB " Bk | 7 W
o TAIXB2P PR ER EEH 3F A

o (o) & oT O O

- v i B kg (51 o

SRR AR Ava B e o

AAARH R S AP e 4 2T B

A REBREFREHFAAFE - (L £ 1 100.00)

AR BEREAAEFZ 2B EVE

5. a3 o (£ 1100.00)

Al 4

MEZE ARV RABIFER G, ANBEHTRAETAREABRKERNERSE, XL
P45 5 BEE 0 — B B R A &Em%ﬁﬁﬁﬁiﬁm%
SETHEERAABENER, BRAUETH, T8 LM FBAFRGBR
EAEEBERGZIE, ARBREBREZIAELE, NBLIRAZABLITHZAL
AEABE R, LEBEFEHEN > FTHEFFTH, B2 T RE

In recent years, internet Marketing had already become an important issue
for business managements, This course introduces the concept, tools, and
practical cases of internet and social media marketing,
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