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This is an advanced course about microeconomics analysis (like as “game
theory  and “productivity analysis” ). The contents includes consumers and
firms decisions in economy. This course covers economic theories and case
study about the hot issues (like as “China— United States trade war).
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1|2 EHEERBEEGZRT Learning the techniques for deriving microeconomics
theories

2| EMEEE. BRAARRER Understanding theory of consumer's behavior and
firm's decision,
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