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This course aims at introducing current research trends and hot topics of
social media big data analytics including social media definition, classification,
big data crawler, software toolboxes, community discovery, social media
mining, sentiment analysis, social network analysis, social computing and
artificial intelligence applications. An interactive teaching and learning
process is performed to discuss some hot topics such as public opinion

mining, customer behavior analysis and business analytics,
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1|2 A% T A2 495 K PE 5 H7| Students will be able to understand the basic
oy RS concepts of big data analytics from social media,
2 | B AR T AR BLE R AL B 4938 K 8| Students will be able to understand and apply the
W2 AR Fe i B BE basic knowledge and skills of social media big data
analysis,
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P Reza Zafarani, Mohammad Ali Abbasi, Huan Liu, Social Media Mining : An
70 Introduction, Cambridge University Press, United Kingdom, 2014,
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