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The objective of this course is to discuss EC papers. Several issues are

involved in this course, such as online retailing, branding, marketing, social
media, innovative business model, etc,
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1 L,lf"iu%ﬁi N8R EFRH#LET | To discuss EC papers and understanding several
W, THABWEFRHEABMHIRE 2| issues, such as online retailing, branding, marketing,
15 social media, innovative business etc,
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