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This course includes the practices and theories of advertising,

It provides an in—depth look at the increasing importance of consumers as
the driving force in today's advertising strategies, social media, and the
internet evolution. It also includes an increased integrated marketing
communication and brand focus.

Supplemented with award-winning advertising cases to obtain new
advertising knowledge and practical implications,
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1|3 REHELSNETEN Cultivate the appreciation of advertising.
2 WHELE OB B E K, AFH| Improving the quality of advertising planning,
g F ik creative and strategic implications
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