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The first semester, introducing basic concepts and methods, including
randomly sampling, statistical graphs and tables, probability theory, discrete
distributions and continuous distributions, The second semester, introducing
the statistical inference, including sampling distribution, hypothesis testing
and confidence interval, two sample testing, analysis of variance, chi—square
testing and simple linear regression,
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1 [ 2 Sz B & R hypothesis testing and confidence interval
2 | B A E two sample testing

3| BB analysis of variance

4| T chi-square testing and simple

5 | 4 810 53 simple linear regression
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if P 4= R % (Subject/Topics) L
1 122;22;2? Two Sample Tests of Hypothesis

2 122;22;?? Two Sample Tests of Hypothesis

3 122;22;;? Two Sample Tests of Hypothesis

4 122;22;;? Analysis of Variance

5 122;22;2? Analysis of Variance

6 122;21;?? Analysis of Variance

7 122;212? Correlation and Linear Regression

8 122;21;;? Correlation and Linear Regression

R

10 122;22;?? Correlation and Linear Regression

11 122;222? Multiple Regression Analysis

12 122;22;;5 Multiple Regression Analysis

13 109705725~ Nonparametric Methods
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109/06/01~ }
14 108/06/07 Nonparametric Methods
109/06/08~ )
15 109/06/14 Nonparametric Methods
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