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This course assists students to establish the concept of cultural and creative
industries, the relationship between culture and creativity, the transfer of
imagery, the use of symbols and materials, and the problems and
opportunities of cultural and creative industries facing the commercial
market., And combined with " Regional Revitalization " to explore how
unique humanities and local characteristics can create unique products and
brands, Finally, it analyzes the business case. In combination with economic
theory, students can master both theory and practice,
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