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As one of Project Management Program, this course applies workshop
approach to train students via simulating a planning project on product
launch and loyalty.
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1| RAITHEHEIHERLBEH | Applying Marketing Management in new product
planning project
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KEPFRZPIHRGFA - P ~AXZREE 287820

o3 s B () o s e s [
P | R B Y wEZ# R
1| 4 | BCD 278 WHHm B A F T MR | TR HH(T %
# FM ) F T
= ( g TER % h) S
2| ## | BCD 278 WA R T MKW | FE S HH(E
# M) IEF
2(FrE~Fa)
ke R £
i pEpA=zz m % (Subject/Topics) # it
109/03/02~| sy 0 . - NN I
U L00/03/08 SRAZA4E ; iClass & JANDI#) & F #4541 JANDIF & He %)
109/03/09~ e ot vt 4 5 e
2| oo | 1o FAEFEE  RAE A AT E R X 3/12 CRBHERX %
109/03/16~ o @ W kD S Al e A .
3 lo0ssey | 2 FRES T EH Fdodoker BERE K FEWAI X R |3/10 B AL R R
109/03/23~ . " .
Y ooy | S FREEFEMANHLRE G DEEZH %
109/03/30~
= ;
3 o9/00/05 | P BAE AR (R E3R)
109/04/06~
Jvzg A2 97 ¢ f8 4 &
%1 L0s/04/12 1IF. = g AL A 8] T RABL I R+ % 11 4614
109/04/13~
A2
7 ogsoang | & EBIFRS R
109/04/20~
s 2k
8| 109/04/26 2F. =] g WORD#R 4
109/04/27~ s
%1 109/05/03 i o A A
109/05/04~ e . ‘
101 ioos1g | LD ARRHRIRE (FEARLE) BAE P H




109/05/11~ o
M1 100/05/17 SF. 11 451 I 4 7] #R
109/05/18~ R
12| os0sor | WEFERBABRE (REARE)
109/05/25~
22 p 4 JNAE B B F ST
Bl 109/05/31 AF. F Rt (DAL H ZEF)
109/06/01~| o gy sy e
41 100/08/07 FXAHA
109/06/08~ . N o w
15| oosoeia | FXERIRMEAM AT 1 1~8 10~ 128 FREFH109 AREES
4%, &3H1004 5%
109/06/15~
16 N
109/06/21
109/06/22~
17 N
109/06/28
109/06/29~
18 N
109/07/05
o 1, HERFBBERI—2  BRRY, FEALF (FFRS, PHE. A
2 3k %) 2®&M| MrR, RBBIFFey, wFBEHF, FHLAFA LS A RemailsH
ARERE | R
2. HHRA - B WARSBA A, R ERBA IR OB R L L
2], 3/12WTEERFME G E L, FHITRE
KEXE | B, #BH L E@ClasshMatF¥L F)

yopd o

xH

AT | ZRANEFRZALETLT | HEF ARG --BEREER
& : https://www.dodoker.com/ HedFE- L s
http://www.seinsights.asia/ BEE-F6-- BRMSEL

& : http://www.bcorptaiwan.com/

\\\?{r
ol
q
=
A=

e B K (R R g TR L R B)
SLmE: 100 % @FHFE: 400 % @MFFE 200 %
s
THEE | emARirE 200 %
T | @ikl (MEZEFE) 1100 %
r?zé?*L%.a JL % % feu C https://info. ais. thu, edu. tw/csp & ¢ %Kit
¥ BRoRBE TL "REFEEA L R, e e
X%%%?{immwaoa@*L%&%%’iz‘%&@ Fie LG o
TLCXB4MO136 0P % 37

/= 3 F 2020/3/2 0:18:01




