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Ethics aims to explore the relationships and behavioral norms among people.
This course aims to provide an overall framework, from a stakeholder
perspective, to explain and illustrate how businesses establish ethical
strategies and handling ethical disputes. Through this course discussion, the
learners will be able to implement business ethics into the daily business
practices and individual behavioral decision—making,
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1| ABREZENE R Students can demonstrate that they
have program basic knowledge of business and
management

2 | Bt & Era ey ke Students can demonstrate that they have capability
in professional knowledge expression
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