A 108K ERY 2F Y PIKT I H 4

%]— i /‘i i < 2 s Hﬂ% _{Lf&
ERLRS ke | R

¥F* | BOILEAU GILLES
FRENCH COMMERCIAL CORRESP.

#rE D . .
B ok i Pk | 7 A
o TFFXB4P R e R

o (o) & oT O O

ByFLZEFHF AR FEFT a0 ?ﬁ"'ifﬁ@izﬁfléf“‘éﬁ? ~ AL 2

LR
Ho v goie RIS BARRAY R TEF2RECLE A2 2% AERN 24
A SR LA o

AR H R EX G DI AR IS W I R

E’%/Z‘Fgﬁs o Fg‘,ﬁ!‘;¥7~&%§;ﬁ$ o (v £ 1 50.00)
RATHREE 46 2 v gL @i 4 o (4 £ 1 50.00)

AR BEREAAZ R 2L ELE

Faar o (£ 150,00
6. #iE kR o (3 £ 150, 00)

1 RERBE L EREEAARTE AN FABE

ESiA R

use of written and video (Internet) documents to familiarise the students

with French commercial communication
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IELXEX T T EN P& to present the essentials in French commercial
communication
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