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All students come into this course with some basic knowledge concerning
marketing communication and skills, Students have to develop their own
project for marketing practices such as advertising and personal selling,
However, this module will bring additional knowledge such as social
marketing, cross—media marketing, advertising, public relations, sponsorship,
personal selling, direct marketing and the internet,




MpAL R F P R W

AEAERE P EER S R B P R

et p AR -

- ~av(Cognitive) : F £ 4
s R (Affective) - ¥ & ._t;%fi P oAk
s $ it (Psychomotor) @ ¥ € &

foe 1y

;27}[ P ek g8 ds 1T 8

P T2 B Y .

ks
L4t T (Cognitive) | ~ TH & (Affective) ; ¥ T H i (Psychomotor) |

BD AR R L LA - R E Lk Y

‘lm/~‘5h}§‘l€\]%lﬁﬁff_7§ﬁ

5 , . , s

" KEPRC2) Fo8 B RGE)

1 | AR T B mﬁ R Fr# . ¥4 4| Students have to develop their own project for
AT ES), KRR R B 15 £ 8| marketing practices such as advertising and personal
A, selling

2 Students have to develop their own project for

marketing practices such as advertising and personal
selling
KEPH2Z PHRGI ot ~ A2 FRARE > 2872 0

B we| 20 % (97) LB e s JUE

%E’f%‘?*% —jt] ’f*:'uﬁ’; f_ﬁj‘\%% 2?7:%? JPES ‘A:I-:-E-‘ w)(\.

1| x4 | ACDE 2578 Wi HHmoFEA T IE M | TE %%

B AR )F I
2(greg~2a)

2| iufr | ACDE 2578 EuRIGEU AR S I U I LR

5 AR )F I
2 (G 5)
T A

{E. pHpdesz n % (Subject/Topics) #2r

109/03/02~
2 e

1 109/03/08 g‘;ﬁﬂl/ﬁgﬁaﬁdiﬁa ;‘i‘aj'wﬂﬁ
109/03/09~ o

2| 109/03/15 ERATH SRR
109/03/16~| ) . J.

3 \g/egpe | BIEEAVSITER /iﬁ] DR AP NS R R g S

BUATHHL, BhERE
109/03/23~ .
o | ELFAVSITSEA m%%%ﬁ$?ﬁ%¢%&%ﬁ
AT K2, é}éﬂif& g
109/03/30~ _ B .

S| oo | ZERAVSITEEA «gﬁiﬁ% Res BiEE R,
109/04/06~] . e e e o

6| ooty | REAVSITE A THAREZR, SmER R,

7| VO e g s B (<) AT AR
109/04/20~ . .

8 hRAERBEELE (Z) SHBIHTH
109/04/26
109/04/27~ s

?| 109/05/03 o & KA
109/05/04~| @ 1 e

10] o051 | ERIFH-1




109/05/11~ —
M1 100/05/17 2R EMH-2
109/05/18~ A
121 100/05/24 2R RINE
109/05/25~ A
B3| oosnsg | PR ARAR
109/06/01~] g g yop e
I
109/06/08~ -
15| Loosoeia | FRETIRAMEA A HE
B N R KAt
109/06/15~
16 L
109/06/21
109/06/22~
17 L
109/06/28
109/06/29~
18 L
109/07/05
i3
ARER
KEXRE | T ®BIK
S RENITAEIG @ BB, Fi6  IEE  AREHRERE (2017)
?’55 ﬁ‘r”f‘]'ﬁ(ét’}%f?-%‘?ﬁzgjzk T AN Zi?ﬁ’%/lﬁﬁﬁﬁlﬂﬁﬂ RRREEE (2012)
Fot R4 D AE, R, T8 F6, 4 AT A AT S o s AR B Ay e

& (2018)
AT AR 8 FEH XGRAXREH — %24 (2018)

EHFWRECETEZIR) $XF , Bz, R TFTX1b, #MRB ¥ 2016-08-31
BISEIT4H © B ST KB II0K R AITINE T LB ,BERER BRGH
ke EAHELE A, HARB I 2018-07-27

FTHEEF R AERAPISOBERBRTHIETHE PXF  AERAA A%
%ﬁl,ﬁﬁaﬁzzm&ﬂ425

REFARN AR RFOEM R ANER, HFRITHEEES A SHE
BER PXFE , BERE &ﬂt,—iﬁﬁm,mma% 2018-10-11
BEATHEM10% 3R - SEO x B4 x #EZE4EBY x facebook® K& x Google
Analytics , Ian Dodson 2017-03-20

i ir ¥

Bo (AR @ % S0 F e (TR 2 AR KT R)

S
®LFE: 200 % @FEHFE: 200 % GHFFE: %
- e =
TR ekt %
T | edth (SR mHESL HMBRLE BAERSL) 1600 %
r:?’f%?% FE I A Ry https://info. ais. tku. edu. tw/csp ¢ # 7%/
% | FEoRBEFR TREPEFAFE AR o
XA BREEEZNFTL R DIRKPE 0 H A BREB AFE® LR -
TAMXB4A2460 2B $3F /% 3F 2020/3/23  13:12:21




