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With the advent of digital economy era, as digital technology continues to
evolve, the definition and categories of digital content industry have been
continuously changed and expanded. This course will introduce different
types of contemporary digital content industries, as well as analytical
methods and tools to students, With case studies, this course hopes students

can apply the knowledge to the realities for the need of digital content
industry in the future,
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Enable students to understand different types and
categories of contemporary digital content industries
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Enable students to learn relevant tools and methods
of digital content industry analysis
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Through case studies, guide students to understand
the features and ecology of digital content industries,
and cultivate students' ability needed for industry in
the future
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