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This course focuses on business level marketing strategy and uses the
marketing planning process as the framework for understanding the
integration and coordination of marketing decisions. You will develop skills
in creating and evaluating marketing plans, strategies, and implementation
programs so that you will be better prepared to manage the marketing
problems you will encounter in your profession.




AEAKE P EE T B HEa PR HE
Bafe 8 pAEL B4R T e (Cognitive) | ~ THR (Affective) | ¥ T it (Psychomotor) |

ed pREET o

- wff(Cogmtlve) FEAGHD OEF A AR - ,;;{;&fri %5 fr;*—akag 3o

foe 1y

R (Affective) t FE Aiflp cn®ds ~ BT - LA A B ERELEY
~ $ it (Psychomotor) @ F & A% p s fide (T Pk (2 Y -

®E PR 2)

FE B (E )

RFZZ IR BERRIE L B HAITSH
EEF 2@ ARG, E24
AT EENARBMA, LB
T BEEZTANFTERE
*,ﬁ%&%ﬁﬁ%%%o%%ﬁ
kﬁﬁ%ﬂ%ﬁm&ﬁ%,ﬁ%&
Z2A P RANEAATHEHAETH L
& kY B FE

The main learning emphasis in this course is placed
on improved critical thinking ability (analytical and
creative) as it relates to marketing strategy and
implementation, This course is very applied in
nature,
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