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This course introduces the methodology of product design and development,
which integrates prospective points from sales analysis, industrial design and
manufacturing, Real world industrial cases are used in the course to describe
and explain each stage of the design and development method. Students are
required to develop a product concept by using all the methods learned
from the class and present them as a term project in the end of the course,
Finally, modular designed style makes this course suitable for MBA,
industrial design and engineering graduated students,




MpAL R F P R W

i L R S

EX €l
Flafr N 'T &

~ R
L4t s (Cognitive) | ~ T & (Affective) | ¥ T it (Psychomotor) |

&

i pARAET o
-~ wff(Cogmtlve) FELOGHPD NREF A S ,é;{;&fri 2 pfr;akag 3o
= ~ R (Affective) : FEL AFHP EAE - B - GR -F A -FEREZEY o
ER :}iﬁ‘é (Psychomotor) @ ¥ & &i%4L B kRl d (P BLjivdf (T2 Y -
B , . , s
- KE PR 2) #EPER(E?)
1| BART ME B EFRF, 44| Students may understand the procedure of product
wA~F BB, development project, and its organization and
implementing steps.
2| B AR T A A EE B8 E H Y| Students may understand the meaning of patent and
ERUEAEBEE, I 94 E S| intellectual property and their basic building blocks.
25 AR B 09 24 B A2, At the end of the course, students should also know
how to create and analyze a patent roadmap for a
product,
3| B2ARRMEATE E BB # | Students can implement their learned skills to
Fik, BATB2EEEEE, HAH| execute a product development term project and
AAEE oo BE A AR R IRE present their results in the end of the course,
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