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SEMINAR IN MARKETING MANAGEMENT
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Marketing—oriented thinking is a necessity in today’s competitive world. This
course is aim to enhance students’ knowledge about how to carefully
analyze needs, identify opportunities, and create value-laden offers for target
customer groups that competitors can't match
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13 EEAEITHZ AR Introduce the fundamental
Introduce the fundamental concepts and elements of
Marketing
2| WHAE ARG Enhance student's ability of market survey and
problem-solving
3|1 FEAEEMARAED Intensify student's planning and decision-making
skill
4 | BRI ELAIFEEN R T Expand student's horizons and increase
innovativeness
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