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TOPICS ON FINANCIAL MARKETING
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This course aims to discuss the theories and applications of financial
marketing., The content includes four main areas: (1) the fundamental,
environment and ethic of financial marketing; (2) the behavior and
satisfaction of customers as well as target marketing and its segmentation;
(3) the product orientation, pricing, brand, innovation, and diffusion of
financial products as well as interactivity and customization in financial
industry; (4) sale channels, service personnel and physical environment in
financial industry,
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1|88 % 6E 3 MR 2 @ IRF5 {74499 323 | The learners will understand the theories and

R HE R applications of financial marketing,
2|2 E FRE M2 aRIRT T4 B Bl | The learner are able to analyze financial marketing
AP R MK problems and propose potential resolutions and
suggestions,
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