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communicate with eac

our daily lives that w
also changed the way
with their customers,
community.

E-commerce has profoundly impacted the way we live our lives and

h other. Phenomena such as email, blogs, websites,

social media, and Internet—enabled mobile devices are now so integrated into

e almost cannot live without them. The Internet has
that companies conduct business and communicate
employees, trading partners, and other members of the

BATFCE B A Y

SR

*RATHE P

3l

Bznae s R Ha PR HE

¥ s (Cognitive) | ~ TH R (Affective) | £ T #it (Psychomotor) |

- ~@waw(Cognitive)  FE AFAP HEF - A A/~ BRDTELFEBLEY o
= T%‘E(Affectwe) FELGHP BB G EARRACBEREZLEY -
= ~ $ti (Psychomotor) @ ¥ & Ai%fl p s flide (v Ptk (72 B Y

; FE ) FE B ()

1 $§%$§ﬁ%%éﬁﬁ§%iﬁiﬁi§, & £ ¥ | The objective of this course is to expose you to
B2 & L ﬁ’ﬁ LN ﬂs’%ﬂ-&‘i%lﬁﬁ% digital marketing mainly for lead generation and
KEWHEE F X, Kﬁlﬁ & F 7 #%| retention activities in both business to business and
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