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This module provides theoretical, research and practical training in areas of
mass culture, new consumer society and marketing communication, It focuses
on rapidly developing issues surrounding global communications and
rehumanising marketing,
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The aim of this module is to examine the theories,
principles and practice of humanistic marketing
communications in light of this dynamic society.
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Humanistic Marketing | R. Varey | Palgrave Macmillan 2014
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