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The course explore the industry of e—publishing, we discuss the marketing
mix of e—publishing, including e-reader, publishing, price and channel,
Beside, we discuss the different case of e—publishing, including Google,
Amazon, Apple, during the different case study,we provide different strategy
for these company and briefly discuss why they succeed or not,
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1| BB R A AR EE B 1T 5K AE Good skill of edit and marketing of e—publishing
2 [EZABMREA R ILE KB | Understand the status of digital publishing and
YRR 69 A8 % applications in the future based on the big data,
KEPHRZPHEFEI ot AL FEARE > 2872 80
B et oy (FT) ¥ e s som o
o Ll I wEE R
1| s | ABC 135 B e T3 w7
oM )2 (F T
BoFwm)
2| A | ABC 135 At~ TF (%
SR SEE(F T
Bt m)
® ke R £
R

=k

p Az

n % (Subject/Topics)

Gt 5 % > 2hfe % i)

108/09/09~
108/09/15

REEN4B

108/09/16~
108/09/22

B B

108/09/23~
108/09/29

B R AR X

108/09/30~
108/10/06

Bz R e E R

108/10/07~
108/10/13

Fmata

108/10/14~
108/10/20

ETHEE

108/10/21~
108/10/27

ETERE

108/10/28~
108/11/03

Bl bR E M ik

108/11/04~
108/11/10

Fmata

10

108/11/11~
108/11/17

¥ F KA

11

108/11/18~
108/11/24

Bl b R F A (ATSHAL G- E Su BLIR4%)

12

108/11/25~
108/12/01

Bl b R F AR (ATSHAL G —{RSH LB 38 )

13

108/12/02~
108/12/08

ih AR AL 0 AR A 3R A

14

108/12/09~
108/12/15

BAZBRRAT AT M B IR AR X

15

108/12/16~
108/12/22

BRI MEFR-6HERAFTHEL

16

108/12/23~
108/12/29

BE w8 & EF 2B




108/12/30~ L
17 AP e
109/01/05 {@%7] *ﬁ/\aj_nﬁﬁ GOOgle VS. Apple
109/01/06~ .
18 t =X o3
109/01/12 %E]*%-"ik‘ﬂ
3 Al
AR EE

ERE, ®’HK

#gg% B (R F i g e F s R E 2 AR RFFEL B )
SLFE: 100 % @FFHFE: 400 % @HMYFE: 250 X%
& .
fipfj OB KFE 250 %
1. #3454 F 5@ 5%, %n @ https://info. ais. tku. edu. tw/csp # ¢ &i*
B Fof i TREFHAFR 0, i o
A2 dpF - P HRP S AL - D RERE S e
4 .k T+ Bl B W7D | $3EF29E > A RBIEREHAMAF 5 304

%’Zﬁ“&&ﬁ%l . &k ﬁ%ﬁa?ﬂ ,;“ buig Frﬁitf_‘:?i’%_i;%fi ° jﬁ::;%p%gté g ;%%E.;ﬁ—
P A g Bk H Y SR PRl o

440 FARTRPF R 8 (3 BIERY ~ U F KR FAEL L RFR 2 K L) ik
R FOARRAE N Y e

XARPELRENFTL R EEKPET > ) 2R R

AFES ULFFE o

TABAJ1A2869 0A

¥ 3F / x37F 2019/7/30  12:20:51



