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TRADE SHOW AND EVENT MARKETING
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This course, tradeshow and event marketing, is to introduce the content and
strategies of event marketing, including three Es and five Ps. Event
marketing is marketing management of conventions, expositions, seminars,
celebrations, anniversaries, receptions political rallies, training programs, etc,
Three Es of event marketing are entertainment, excitement, and enterprise,
Five Ps of event marketing are product, price, place, public relations, and
positioning. This course will also arrange several practical assignments to
help students experience and learn the skill of event marketing more.
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marketing
2 | BB TR E R EY) Learn how to plan a trade show and an event
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