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Let students learn more about the meaning and connotation of online
marketing, and discuss the deep concept of online marketing from practical
cases, Through the writing and production of the report, students will be
familiar with the marketing strategy planning. In conjunction with the
content of the textbook, students can obtain professional licenses related to
online marketing,




AR E P RS
1%t T4 (Cognitive) | ~ TR (Affective) ; ¥ T #at (Psychomotor) |

R RE P RS S
ed pREET o

-~ F,ofr(Cogmtlve) FEAGHP OEF L AR
BRZ P AR
Ei%AL P PR E (T

s F & (Affective) : F &
s # it (Psychomotor) @ ¥ &

Jiv 1y

B 3 =2
FIQI‘? N 'T &

R PR H

C SRR L AR fr;*aka
‘lm]««‘gl«)i‘l A‘\]%,ﬁﬁg_?%ﬁ
BN T2 g .

gy -
o

5 , . , s
. KE P (Y 2) #EPER(E?)
1|38 T‘;J%—?’/m)\7ﬁ¢4'ﬂ§§ﬂ‘ 452 & £ | Let students learn more about the meaning and
Wik, HEBEG TR % 4824 1744 | connotation of online marketing, and discuss the
RS, deep concept of online marketing from practical
cases,
2 BB ENE T EY4E, EF 2 | Through the writing and production of the report,
AT EE R AL B, students will be familiar with the marketing strategy
planning,
KE PR PG~ Pooid AL FRARE > 2amg
Fe k= ) F;D A ’:‘i (ELi‘> ’I‘Z‘i@k ’ = 3 =T = =\
B B*%L*‘»\* i—‘t] ’]r"’;,\‘.:ﬁ‘;% f}-‘j“%% :?I?f; BES ?-'I".%_ ’9(\‘
1| =% | B 2 USRI TE ~3HHm (7 %
¥ oA b)
2| a4 | BE 235 Caue & TF Hm(E %
¥R FLE(F T
B3 5)
® ke R 2
F ™ . ; : & T
[P HPAeiz i % (Subject/Topics) (st i
EE SN 2 L WD)
108/09/09~ o ar g
W osoas | FAECHE ( HABE—X )
108/09/16~
% a/‘/‘/\ 2 7= ’\, z
2| Logjoygy | AR/ HASEAT SR Y K AR
108/09/23~| O N _ s
31 108/09/29 WA MEMS / EFRABNEA IR FHZ
108/09/30~ T e p o K
Hooaio0s | FATEATSREY IR IEIR / MBBAT SN 00 RS
108/10/07~| , . . . . et )
S| ogsio1g | FASEREIBLED) /) HEEEAT RGO AR AARIE R AR
108/10/14~ s - ?
6| osi0g0 | FABBERAEAT A/ MABATHE R s LR SR
108/10/20~| ., e s
7| L8/ 10/27 WEBRATSH ML E v / HASRATSH ELIB AR
108/10/28~ - e v 1 ,
8| loa/11/0g | FRBBATSHILIASE / MASEAT SN HLIE R K EIERFHE
108/11/04~ s e o
N syt | RBEATSHEYIRIE / FAFARH
108/11/11~ s
) 081117 W £ XA




108/11/18~
2\ 4| 35 A

W g/1/pe | 7 REHE

108/11/25~
2\ 4| 35 A

120 g1z | T REHE

108/12/02~
2 2p 5B A 2.7 a| 7 =3

131 e /1008 | P PRI RSO

108/12/09~
2\ 4| 35 A

141 g /115 | T AEHE

108/12/16~
2\ 4| 35 A

15) \0g/12/07 | 7 REHE

108/12/23~
2\ 4| 35 A

101 \0g/12/00 | 7 FEHLE

108/12/30~
PWAEE A H G 1

) oo | T HRERE / HAKAAEE
109/01/06~ . i i 2 .

18] ooy | ARF XA RN KA A B4 4:109/1/3-109/1/9)
o RN ZHedsg b IE R TP A RBERE AL,
DAY
AR EE
#EXG | T, XK

MBEATH— 3, BEREER(E IR 2R, MUERE / HRdE: BEEF

T 4R (A TR R 4 TR L AR R)
®LFEE: 250 % @FEFEZ: 100 % @BPFE 250 %
o o
?f?fj OB KFE 250 %
T | et GREY 1150 %
1. T34 4§ 5%, ®n @ https://info. ais. tku. edu. tw/csp # ¢ &i*
B TR R TSV R AR bR R o
2.0 TH Pt BREIEFE Y FIEE ) FOFRL T ArRE R IERE B
Ao dnE - LB kPR R A2 - ) REERE S T o
oo |3 iR T A B K TRA ) FIER2E 0 ARBIERT HAE S A

FORFERE T 5 & B H AR f L (TR 8 2 BoAR o RIS 7 Aei
PN A Tt Bl H B Ed 2 Pl o

440G FARRFERE(FBIERT MR FRipis P FmF 2 Kz 6) ik
T JoAR et 1Y o

MARREERZPFEE cFRPIERFET 22 REB AFE ULFR o

TLGXB4M1105 OP

¥ 3F /x37F 2019/7/19  16:11:19




