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This course aims to equip students with an understanding of the main
issues in innovation management, an awareness of the key features of
success, and an appreciation of the relevant skills needed to manage
innovation at both strategic and operational levels. It provides evidence of

different approaches based on real-world examples and experiences of
leading international firms.
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Az, iﬁ%ﬁq’ﬁ@ﬂfﬁﬁ E-Va structure of the fourth edition, and seems to help
X, EE2EARKRZURA, students to make sense of this complex and
fragmented subject,
For each session we identify a key theme in
innovation and technology management, suggest
readings from the book and elsewhere, and suggest
cases, tools and video and audio resources from
managing-innovation.com to support seminars, and to
help make the learning experience more varied,
HE P DA Pooitd AR EERE D R ETE o R
B e S (97) & e s SEE 4
%;ug*%‘zkkﬁi] ’f—i'z'bﬁbﬂ; %j\%%’\ ?Ig AN J_‘E_ P
1| 4 | AC 135 HE Pl f}*ﬁ (z 7
R~ 2 5)
® ok E R £
LR E i (Subject/Topics) # it
=X
108/09/09~
= 12 I\ 470
" ios00n5 | FFAEITAE
108/09/16~
% wik ¥ g
2 108/09/22 Ko LR
108/09/23~| oo 2 oor A N raa N
3| 108/09/29 g (Mo L8 0Le-mail, A&, Wl | EEHREFH 1
KB EREEB ]
108/09/30~ .
4 Bl A
wg/1005 | BIATARE
108/10/07~| e s b SA
S log/10s1s | BIFTIRAT BEHRETH 2
108/10/14~| ., . .
> A = 5 b
6| oo | BT8O A HAE b
108/10/20~| 1y g s e sE s A o
7| loss10ser | DRHTERAT— SRS R SH3R 2 RIKEH HIE
108/10/28~| \\ . Lo .
8| Log/1103 | AT L BAT
108/11/04~| \y 0 0 . =1z
N g0 | HRIT @ AT BERETH 3
108/11/11~ ars
101 J0s/11/17 W £ XA
L08/1L/18~ 1y o L s g a1
nf T R SRR




108/11/25~ i e
12| oo | PAODM A B354t 4% S # & 2
108/12/02~| kel ol e s
13| s1o0s | AODM A B354+ 4% S48 #7 & 2
108/12/09~
Al - G L
4| oazns | FRIE-F A~
108/12/16~
o A A L
15| Lo/12/00 | ARG — 5 B AR~ 50 N\
108/12/23~
Al - L _
16] og/109g | FIRIE — 5 ALML~F A=A
108/12/30~
g (e —
17| oo | PREBAS B (BUR—X)
109/01/06~ L n ‘
8| e | BARFHBOREHH KA B H4:109/1/3-109/1/9)
s 1LHEEMBERELEBEINAGFRE UL LR E
i3 HC R
ARER | LERIMARSE, BFHANBILEREELLER
M R HERMEE R, MARRURERLIELE
4, RIRIT KB BB FEIBHEM L ¢ 20
B S BRI TR & ABR, AKEHBRA A TS AR, HRR
BRI BT ‘
—. BB EE, EERR= EE .
=, ZaH}i—+#8 z%&k%%éa#giggzﬂ%%,ﬂﬁg%ﬂ#%i%\z, Pﬁﬁ?ﬁﬁ%&ﬁﬂ?
BIo BRI TEL A A 2 F K, SR RMAEAT YA,
KEXH | EH. ZEHK
¥
% 4 » pp | The Management of Technology and Innovation: A Strategic Approach by
T Margaret A, White and Garry D. Bruton

PN

B (R0 7 s ShiE e § 1 (R L oA )

28 S
, ®LFEE: 200 ¥ @FEFE: % @HFFE 200 %

P

Sl % o
2 -Er'%}\‘

O ARFE 1300 %
Ot GAKR®ME) 1300 %

"§e® 34 A HIL 55 #en C hitps://info. ais. thu edu tw/csp #d Fit

% | FREORBTEATREVEAEE A, e e
WA BRWERRFNFTE R BRKPE 0 »FEPEE A FE ULME -
TLFAB3T0086 0A 53R /£ 3F 2019/10/9  11:11:20




