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INTERNATIONAL MARKETING CHANG
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Under this globalized world, business activities are evolved across borders in
a frequent manner, Based on this, business majors nowadays will face a
more competitive environment when they graduate, Based on this, students

are required to have essential knowledge regarding to international
marketing,
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|| ARRAZ R L2 A TZBEAMATSS, | This course aims to teach essential knowledge of
international marketing, Students are suggested to
have essential knowledge regarding to international
business and marketing before choose this course,
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