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Supply chain management is a set of approaches utilized to efficiently
integrate suppliers, manufacturers, warehouses, and stores, so that the
merchandise is produced and distributed at the right quantities, to the right
locations, and at the right time, in order to minimize systemwide costs while
satisfying service level requirements, The course is going to provide
student the concept of SCM and an understanding of SCM operation practice
and management in business through lectures and cases study.




AFAAKE P 2T F R
1%t T4 (Cognitive) | ~ TR (Affective) ; ¥ T #at (Psychomotor) |

AR E P AW
ed pREET o

- ~av(Cognitive) : F £ 4

Jiv 1y

s $ it (Psychomotor) @ ¥ € &

B SRR A AR~ R AE L fr;*aka
& (Affective) : F & |.+_E27fi P e AE
BiZ AP ey 8B 1T g

R PR H

;.33’;3‘13 °
\]m(4\gh}§\]€\]%lﬁﬁ:‘£7§ )
PR LA

®E PR 2)

FE B (E )

1|1, BRAFBL RS E 69 R 32 A2 )5

1. Understand the Concept and process of SCM
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2. Understand the knowledge and strategies in SCM
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3. Understand the development of industry of SCM
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Design and Managing the Supply Chain: Concepts, Strategies and Case
Studies, by Simchi—Levi et.al, McGraw—Hill .
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