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the youth would destroy the world.

People love stories and they all have biases,

advertisement,
More powerful tools await you to be learned,

It's not true, but people always see things with bias,

Why the ocean is salty? This is because the fishes bath in the ocean. It's
not true, but truth is not what people want, They want stories,
Why the adults always forbid the youth? This is because they afraid that

stories and biases are the most powerful tools you can use in your
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