AL 1 08EERY L EHRAKETE 2

BB AT , .
RS B | FIS
HF* | YI-CHEN YANG
SOCIAL MEDIA MARKETING
FEz=P . .
2z /%( e F # ES .’? i F%ﬁi
T | raxes pRER R 3FA

o (o) & oT O O

- v i B kg (51 o

o SR R aoa B HEw o

= B AR L R

AFARF I~ (PP 4 2 P B E

Bt AT FRA R T L& - O £ 170.00)
C.#tiE® T BT LI L o (L F 2 30.00)

rERHREREAAFZ 2B EVE

2. FREF o (£ 1 40.00)
5.z R o (£ 1 60.00)

RS AT %%fﬁ,/—)\?ﬁﬁfﬁ@%éﬁﬁ‘%%i, B, AR B AT B
RAJER, BE e THARE, A ﬁﬁgl‘“iﬂnﬁﬁﬁé’n‘iﬁﬁ%ﬁ‘“’? K,

Q\

FALH 4

Social Media Marketing is an Indispensable part of marketing communication,
the course covers the concepts and applications of social media marketing,
and learn how to construct strategy, planning, and the actual implementation
of an effective social media marketing,
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