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The purpose of this course is to lead students to apply Statistics in a
variety of fields, primarily through the inferential statistics to predict or
make decision on appropriate models derived from the regression and time

series,
This course is both practical and theoretical, using Excel as a statistical

software,
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1| TR EANNEEM Understand the importance of business forecasting




2 | LA 5 R F 5 9 EAH69 8E| Ability to analyze data using regression and time
A series
3| &3 S TERIAE X Build forecasting models
4 | BLFER] K A& 8 RAMEFT R K A5 /1 | Ability to forecast future changes or make decisions
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