KA B10TEERY 25

HAERF A

T84 & At o | e
i o AL #ik | FRRE
#EF | LIANG TE-CHAO
SEMINAR IN MARKETING MANAGEMENT
- MATIA o
RN %fj wiz EEY 390
TLMXMIA ‘
() % T P &
RANFARBESEY IR R PEFLETEER S RTEAAEE T L Fakien
ABRR A BIF A o
joC ) P
AR AR o
B. B{EL T o
C. BaEriid7 -
D. % & Tk *F‘: 2 .
E. P73 & AT -
F. R A2 Y -
G FH %28
H s @pa~3ido
RBRAZ VAT el h A RBRLN B— RN THRA, TRRFEATFL
1745 (E-Marketing) %9 #7861 % 32
Eoid R

This course will beginning with introducing the fundamental concepts of
Marketing Management, then will major focus on the E—Marketing, including
planning and management,
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