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CRM AND DATA ANALYTICS
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CRM is a very important concept and tool for companies to serve customers,
This course explains how companies can use IT in the face of customer
marketing, sales and service processes to achieve process optimization and
excellent CRM practices, and being the ability of every employee., The Social
Media Analysis system is now an important tool for understanding
customers. It is an important capability for enterprises to understand the
needs and problems of customers. This course also explains how Big Data
technology can be used to analyze customer behavior and social media,




ASARRE P IRE PR s AT P 4 AR L

- P RARGER)

(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CRERERE TARA S T RO 4 ) 2R

( ) R RSAR SR P AR W i 2 r;&f‘—’j s T 2 TER % PRk B
ﬂﬁi:ﬁrﬁﬁ;‘li HEC-P~AR P - 37 -

(C)FE8E TP g% $1-62 5@ TENERFEETT (b4 i TP BE &
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

() 'F%“T’Téiﬁffrgﬁﬁﬁﬁ [$REE T CDPsid ) c HARE P HREHE
D) ) SR RITEA SR T AR A o
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

i o8 0 RCP ) S 0 () R
= < 8 E=(® <
2 PR | (P i
1| THREPHBERERLSEZAK Understand customer c3 | ABD
relationship management
concepts and systems
2| THREPRBERZZRE L Understand the system P4 BDE
implementation of customer
relationship management
3| T MEREIEA B S & #2355 Understand the design and P3 ABD
1 A application of big data
technology and social media
analysis
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