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Because enterprise managing practices and daily personal livings are
influenced tremendously by the recent developing of internet technologies,
we need to understand and learn electronic commerce technology. This
course intends to discover the meanings and contents of e—commerce, in
order to teach students the basic e—commerce technology and its application
sectors. There are three parts in the course, e—commerce, internet marketing
and electronic business. This course would focus on e-commerce and

internet marketing in order to raise interests and understanding levels of the
students,
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108/02/18~
108/02/24

T FRHe X R (Basic Concepts of E-Commerce)

108/02/25~
108/03/03

T TR RS R F KX (E-Commerce Strategies

Developing and Business Models)

108/03/04~
108/03/10

EF R A (Applications of E-Commerce)
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and Security Mechanism)

#% %] (E-Commerce Cash Flow
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FF AR % K& (E-Commerce

Infrastructures and Technologies)
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B4 % 72 (Supply Chain Management), BEZ 1% %
3¥ (Customer Relationship Management)

108/04/01~
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108/04/14
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Social Topics), ¥ & F1t (Electronic Enterprise)

%7 (E-Commerce Ethics and
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108/04/21

¥ B % (Mobile Commerce)
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108/04/22~
108/04/28

A aKaA
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108/04/29~
108/05/05

44751745 (Internet Marketing)

12

108/05/06~
108/05/12

A EE1T48 (SoLoMo Marketing)




13 12:;222? 4934 &4 (Online Advertisement)
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