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The primary focus of a business is to understand the market and their
customers before setting up a marketing plan. Marketing survey is the way
to understand customers. This course introduces the entire process of
marketing survey including how to set up a goal, how to conduct a market
survey, how to analyze data collecting from the survey, how to interpret the
result, After taking this course, students will be able to conduct a
preliminary market survey,
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1| WAL BIRRE Setting up the goal of a 2 | AB
market survey
2 | MB35t Designing a questionnaire C4 AB
3| &9 Analyzing data collected from P3 AB
questionnaire
4| WAL BAEE R BRE Interpretation and Reporting P3 AB
of the result of data analysis
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