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Recent scandals such as Enron indicate us that even in business there’s a
lot more at stake than the bottom line. Some sense of ethical behavior is
needed as well. In this course, I'll lecture some of the ethical issues facing
international businesses . I will also lead to explore the question, “How can
I be a good person and a good businessperson?” as well as the dark side of
business ethics.
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1 At the end of the course, c4 AB
you should be able to not
only identify possible ethical
problems in business
contexts, but generate ideas
for programs and practices to
solve ethical problems,

2 At the end of this semester, Cl AB
u should be able to
understand several ethical
issues facing businesses and
business people in today's
world and the context
surrounding them. At final ,
you should be able to define
leadership and begin to
develop thoughts on ethical
leadership,

3 This Course aims to teach C4 AB
Business Ethics,
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(Subject/Topics) % ir

108/02/18~
108/02/24

Course Orientation

108/02/25~
108/03/03

selected topics

Team Building

108/03/04~
108/03/10

selected topics

108/03/11~
108/03/17

selected topics

quiz 1(10 pts)

108/03/18~
108/03/24

Enron Week:The smartest Guys in the room Assignment 1(10pts)

108/03/25~
108/03/31

selected topics

108/04/01~
108/04/07

selected topics

quiz 2 (10 pts)

108/04/08~
108/04/14

spring break

108/04/15~
108/04/21

selected topics

10

108/04/22~
108/04/28

A E A

11

108/04/29~
108/05/05

selected topic(s)

12

108/05/06~
108/05/12

selected topic(s)




108/05/13~ ) .
13| o800 | Selected topic(s) quiz 3 (10 pts)
108/05/20~ )
141 08/05/26 selected topics
108/05/27~ .
15 108/06/02 Group presentation week 20pts
108/06/03~ .
16 108/06/09 Group Presentation week
7| 108/06/10~ tat K
L08/06/16 | 8roup presentation wee
108/06/17~ Sy
18 1 08/06/23 AR A
o note: Mark of Usual pts refers to the assignments . .,
2Rk Active participation means making contributigns to the“ intellgctual
AR EE conversation, My interest is not based on the right or wrong, it is based
on if you have make a contribution to the development of the issues under
study by the class (group), and whether you have moved the class (group)
forward,
Failure to participate penalizes you and the class in depriving all of us from
your insights into the course, That is, you lose the chance to learn from
others, and eventually you will lose incentive to learn from the course,
To maximize the communication outcomes, students are required to submit
individual background information and choose group partners after the first
class. I will help to organize your team structure and inform you by the end
of the second class,
2 Group Presentation
Each group is required to choose one course-related topic to provide oral
presentation/debate in the end of this semester. The topic for presentation
will be discussed in theclass. Each group's
presentation shall be limited by 30 minutes. There is no need for the
presentation group to submit an extra written—-report,
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Fraedrich et al, 2017, Ethical Decision Making for Business, 12th edition,
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Ferrell, O.C., Fraedrich, John, and Ferrell, Linda (2010). Business Ethics,
Ethical Decision Making & Cases, 8th Edition. Boston, MA: Prentice Hall,
ISBN: 978-1-4390-4223-6
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