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INTERMEDIATE MICROECONOMICS
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The goal of this lecture is to present a treatment of the methods of

microeconomics that would allow students

to apply these tools on their own

and not just passively absorb the predigested cases described in the text.
In particular, we emphasize the fundamental conceptual foundations of

microeconomics and to provide concrete examples of their application rather
than to attempt to provide an encyclopedia of terminology and anecdote,
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behavior.,

2 (2R A EHITH 2Understand producer’s 3 AD
behavior,
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theories.
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