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In this course, you will learn the fundamentals of marketing management
and operation process through real world business examples, illustrations,
cases and exercises to catch the marketing management development and
trend. You will learn how marketing management processes and tools can be
used to increase customer base and improve customer satisfaction finally to
achieve company business goals and values,




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CREPHRE TRERESs )~ T RO et g 2 Ap

( ViR B KE P RS B H 2 r;&fm s PER e TR e RE s
ﬂﬁi:ﬁrﬁﬁ;‘li HEC-P~AR P - 37 -

(Z)EHE TP A5 $1-62 5P EHEANEFKETT (bl4e iaie TP EE 5
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

() 'F%”T’Téiﬁé“r%ﬁ%&% [$REE T CDPsid ) c HARE P HREHE
DO A ) 3 P RITHES SR T ()P4 e
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

: N R el
" $F R 2) e P R(E ) r

PR B | ()P it 4

1 |4RBEZ A BT 4E % 3209 & ¥ 4238 | Building a basic 2 | AB
understanding of key
concepts in marketing

management
2| BB BEAELMHDE fi?é* % 2 #7184 | Applying marketing theory P3 AB
: f] I iEMATSHE s BEVL Z | and skills training to
Ekﬁ‘ WAL complete marketing plan with

business planning and
analysis capability

KE PR ZKF I FETE D2

B KE P& e g4
1|2 A LBITEE NS E k| B 1% F i P Y
%
z%ﬁ%iﬁ%ﬁ%&%%\% | R e AT RARIR | MERIR 2 bk
B, B ATHIE R AR AR S
BAT$H AR B ME E




AFARZ RFERF o AR EFER

PERENNE- L
: B 0F BADRBREEAE RBau 4 > L TR ORT T Rk
ok kL v L -~ \
@ IR g
= s REFTAPHEDFBEE R Y > X0l A feLigdEr F
= 2 EI}}
® FniE -
B A AR AL g R ER A KA
N 5
Ok ERK 8 i 4 -
O G TR A % i s Ao Rg o & 4 gL R R
e Al Im 2= _'ri’:@u;#l ,?*,i-lgm}a F@_m;‘g_ggo
* moid ?ﬁi@ﬁ%ﬁ%ﬁ”&’TP%iﬁﬁ”*#Nm“ L
STy AE s G ek enfegh > 2 2 2 end A -
& EHtir MR AALRAoRERE S o REATREE ST & T
[ ERE A s P
8 7, 3 SAREOTFZ IR RAZFEY - A E X LITR
O EginE fff‘ﬁimi#ﬂ PRM RAZEEY 22 pliER

ok R A

j:t z % 1 1 . N
| P ALE m % (Subject/Topics) #r
108/02/18~ N /‘
1 108/02/24 TeEden & THERWRBEHE & THER
108/02/25~] | i
2 HE £
Log/0s03 | AR (of)
108/03/04~| . . . L
N ogoane | B AL AR A 1T 8 1T 5K
108/03/11~| 1o i s I
Hologoar | FATITHRR & FRTHAAAERBEF AR
108/03/18~ o ‘
31 108/03/24 THREEXEMEBETSA & BEEMA
108/03/25~
6 =4 e
108/03/31 o, IRAF s ng
108/04/01 ~
7 ;H Xk
108/04/07 A # (off)
108/04/08~
8 ", 1 A5 y
108/04/14 R HTE e S T E on & oy B A
108/04/15~] .
9 ST
108/04/21 TR
108/04/22~ N
10 WL
108/04/28 AP AR
108/04/29~
11 L= "\I ~
108/05/05 | | SH B 7
108/05/06~
12 EE @3

108/05/12




13 12:;2?2? EBBEARRME  BELAHENLEA
108/05/20~| . o .. N
M 1 08/05/26 AN BSH B SR SH
108/05/27~ e s
151 108/06/02 AR R 4R KB RATSHT S8 S
108/06/03~| . , .
16) s so609 | 2T 8 (off)
108/06/10~ o s
71 1 08/08/16 AR R R KB B RATSHT S8 S
108/06/17~ R
18 1 08/06/23 AR KA
e 1A RS & A E A BB NS E AT 50 5 AT 73T, ﬁmnﬁ%ad P =
Bk | Al(AlE. AIE. ALE) 2.%!%@%& ﬁﬁiﬁ%ﬁﬁiﬁu R e A A A ] 0 Hé’m/i.s
ARER BRREZEMANBREHLEB VR EFELE E TN ARFEU— ﬁxfTé%é;
AR, BERBAITHEATEER
KEXAR TR, "
{7452 (13%) Armstrong/Marketing: An Introduction 13e  F# : Fa&, T
Seraea | XU ZAH A FAL

\\\Xr
<l
pul"™
Sher

BALITHE RAY BGh, REALE, IRk 2018,

RFATHER | 2HFLEMBETHORTEYE, BROBE; FLdm
2017,

B IT4E0910% 32 ¢ SEO x/&&x# 288X facebookiB K# 4x Google
Analytics; #Rzp%k:%E; BT, 2017,

AILBEZERT ;M % AL KXT X/ k2017,

e Fo R TR e (T 2 PR R
®LEE % @FFRFFE:200 % WHEPFFE: 250 %
S ®HAFE 300 %
&L (BImE10%, HARHEEL5%) 250 %
rffr?**i F BT k%, eyt http://info.ais. tku. edu. tw/csp & @ Ritie
) B F (%x :http://www. acad. tku. edu. tw/CS/main. php) ¥7%+id %% " K7 H 5
l% J; %J-%%’\,— |§"L’$\. 3&‘_)\ o
MABHEIREDOFEE o FRYIRRPT A BHERAFE LR -
TLBXB2MO0142 0B 547 /£ 4 F  2018/12/14  12:13:11




