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The first mission of this course is to explain the scope of culture and
creative industry. We, then, will teach students to understand marketing
plans and market research, This course want to let students to understand
how to branding in culture and creative industry.
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the correct way of thinking
of marketing, That is
developing marketing
strategies and plans according
to the results of market
research,

KEIHRLRE > 2aE 2

B , , . . ..
g KE P& b g AP e
1 i%éﬁ?iilﬁ T4, R B AT| A S e - F0E FIESHRL %ﬁc%\» Ei:l

SHAT 22 B RAT éhﬁ%z&%&.o




AFARZ RFERF o AR EFER

RL A BREANEZ R

e

BARBEAEAE $Bau 4 > L TR R 25k

IRALTE .
O 2 S -
& T REFTAPRFLDOFEERY > Fi e ~ A fel Fr §
PN 4
TR Brjidgp Vg B AL g Mo i B o R RS A A
A& B 4 o
S TfER A2 FREPESIOMIRE S 0 F 4 EL AR
PR eFud 4 T fiF A 4G X R EAR
ERSYIUN J o
O EEER AE PO FIoR B oy o 22 e ks FAE o
Tt (e T
& Mrsir WBRAALBoReRd > 2 BATREL B I jpL (v
) B AR AR i 4 o
oo s BEHI IR KRAZEFEY - LE 2 1T
<> i%ﬁzm% j’:‘f} :i‘f" },E,I“ #* %ﬁ;? AR ES ﬁ] At
i,t ﬁ w24 A e b : /P >
~ [P Aezz n % (Subject/Topics) % ir
108/02/18~| L . .. ) EEE A . oo s A i .
W osoops | FERA, LABAIEE R, oM, LALAIEEXMA ol B
108/02/25~
2 \=4 o AE
108/03/03 so RRR R
108/03/04~| .
3 & [
l08/03/10 | T 7 & [
108/03/11~| ,_ 0 oe e e
 oseanr | SH R W& BT T H
108/03/18~
5 A/« "\/ L
108/03/24 BT R4
108/03/25~| 4w o N -
6| Logju3a | FICRE BT PEE
108/04/01~ ) e
N ogjoner | ETEIRER
108/04/08~ e
8] 08/04/14 v AT SH A% TSR AR 2 77 %1
108/04/15~ e
9 Los/04/21 v WLATSEA R L ATSEAR R 77 752
108/04/22~ e
10 =X 3R
108/04/28 o & K
108/04/29~ e
W ie0s/es | R REATSEARTE @ ATSH R B35
108/05/06~ ST e ek e gl A - N e 47 A dE &5 2o
12 108/05/12 F"'j’%‘éxé‘i' ’ TTﬁéfﬂ'ﬁJmﬁ’]JJ F ;%E]*JJ nﬂiﬁgﬁﬁgg BH




108/05/13~| | Lo L e
Bl sos | HATSHAE  ATHAREEFT RS
| O BT BRSO, 2R, M
108/05/27~ o seip
15 e 06702 AR AR S - RS RGBT
108/06/03~ o seip
16| L 0s 06 /00 AR AR S - RS RGBT
108/06/10~ s sgip
7] 08/06/16 AR 404 S @ 43RS RRT
108/06/17~ r s
18 1 08/06/23 WAAAA
" RRALAAE KR A LA
B R N N Y T R Y
GRTH | = BERFE) B3k, SGHEAREER (4) 2EMLRA1/3E, BHMAR
RS TRRH .
=, R AR T TR S AN, RIS E & S KIE R &,
wEXRGE | T, KK
RRERHUM AL ERIHBH, A2HAMEARTPER, FREER, 75
Yotk ShFRAEE FAE,

o
ol
pul"
Sher

Y

+H K %% (2014) , Cooper D. R. and P. S. Schindler®, {(&E#H%EH
%y, =T @ FAIL,

PLeciT

2 B (AT SRR T L LR )

B B
L ®LFEE: 250 % @FEFE: % @®BPFE 300 %
f_ﬂji‘j ®MKRFE 1350 %
P @R (B¥RHmEAR) 1100 %
"HcH 4 A g2 ks n http://info. ais. tku. edu. tw/csp & d Fitie
¢+ | B (% nttp://wwn acad. thu edu tw/CS/main. php) ¥ hid % T acE
]

)’ng\ l.@'r?kJ 15—7\0

TGAXBO0A2557 0B

K7 /zg'—e”{%/z mf”ﬁ °€ﬁ‘f§’* 51’:?9'(7} B R é;?f,EFia “f‘- e 1 guﬁﬂ/z °
4 |

LS /¥ 4 F 2019/2/11  18:11:19




