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The first mission of this course is to explain the scope of culture and
creative industry. We, then, will teach students to understand marketing
plans and market research, This course want to let students to understand
how to branding in culture and creative industry.
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AR B AT R 2 LA, to enable students to develop

the correct way of thinking
of marketing, That is
developing marketing
strategies and plans according
to the results of market
research,
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