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This module provides theoretical, research and practical training in areas of
mass culture, new consumer society and marketing communication, It focuses
on rapidly developing issues surrounding global communications and
rehumanising marketing,
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1 This module is cuttting edge C3 ACDE
perspectives from both
academics and practitioners, It
presents an up-to—date
overview and analysis of
developments in all areas of
marketing communication, It
also encourages students to
Look at the changes to
communication and consumer
responses brought about by
new technologies,
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