AT F10THEERY 2P Pk 4 4

A EhBY B AT 5K s | i<

B A : F &

R KE* | YI-WEN CHEN
INTERACTIVE MARKETING
TE-P -

[ SN iﬁjlggﬁgmggp
TAIXB2P P

o (o) & oT O O

- v i B kg (51 o
o SR R aoa B HEw o

=B AR L R

g CoB ) o w4

T {3 F R A ST
iy 4 ’}‘?? MnERFFTALE -
N R jl»#izﬁ%i’l—% o
(Y ERC PR
fArBE T B A X B ARE o
REHERFTABRLE X -

o =g 0w o

AFRBEEBZHEEERONLE, I E2ATHERITHONR, LFEIHX
#%m% %%ﬁ%%ﬁ%@%ﬁ,@%*kﬁ%ﬁ%%ﬁ%%\éﬁ\iﬁ
TR, EESHAEHTHEX,

HAL A

The teaching goal of this course aims at introducing the core concepts of
experimental marketing and realizing the fundamental elements of interactive
design, Besides, some cases will be provided as examples, including
interactive music museums, galleries interactive films and interactive
installation so on.
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experimental marketing and
interactive design.
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