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Marketing-oriented thinking is a necessity in today’'s competitive world. This
course is aim to enhance students’ knowledge about how to carefully
analyze needs, identify opportunities, and create value—laden offers for target
customer groups that competitors can't match




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
AD pit ~ A6 F B

xFEPRE TP AL ~ T ()P4 | 2 4pH

( ViR RAR KT P RS W 2 r;&fm s TR, e TR R PR s
ﬂﬁiﬁ?{%ﬁﬂﬁ* HEC-P-AHRY - -

(C)FHE "P AR, 7162 58P EHFEF A %f’“'*(wﬂkri A PRk &
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

(2)+ m%hrféﬁfwwm | ¥ 2 F,s(%)ﬁ»m J CHEAREP REHE
DO A ) 3 P RITHES SR T ()P4 e
(Glde s T ()i 4 ) 7 %A~ AD ~ BEFFF » RI323E 7] - )

7 i
i FE IR 2 FF 0 RGES)

PR B | ()P it 4

13 EE2ATHZ AR Introduce the fundamental ¢ | A
Introduce the fundamental
concepts and elements of
Marketing

2| WG IAE K AL Enhance student's ability of P3 B
market survey and
problem-solving

3| REBEELMOBIES Intensify student's planning P4 CD
and decision—making skill
4 | BIMSARIFEL A BT AE A Expand student's horizons and| p4 F
increase innovativeness
FOF PR FOE R
F é o4 ¢ = o+ S E 3 o4
g ?’té\‘ag*ﬁ‘ ?Ig’/z P S
1 (32 HEZ2AITHZ R R Hit TS FE P EEAR
2| WHAT AR USRS ECINN AR ) ERES FE S FPHEEAR
VB EREABLHED HiE F4 LR

4 | B R AR BT B A 7 A ERISRES EIN AR G ENES i g




AFARZ RFERF o AR EFER

R s BRERAANE R

RN

> IRARLTF

BARBAEAE RBP4 o L TR R fR2RT
3R o

REFTAPFEDOFEERY > Difed ~ Aol i@ F

e

FE AR

Brjidgp Vg B AL g Mo i B o R RS A A

B i 4

i

TfER A2 FREPESIOMIRE S 0 F 4 EL AR
eFud 4 T fiF A 4G X R EAR

OO O | @O & & e
et

B e ?@i@ﬁ%ﬁ%ﬁﬁﬁ’j%%&ﬁﬁﬂﬁﬁm%&%ﬁ

B G AE L Gk o o E 2 1w it EAE o

Tt (e T

B 2 WMEAALB oM d 2 BEAFTRELEIpE TR
o fRAR AR 4 o

£ 8m% BAHEFAEPFZ IR RAEZFEY - AE 2 LTFR

4 o

Bk e R £

=k

p e

% (Subject/Topics) % ir

107/09/10~
107/09/16

RN LB RATEHA

107/09/17~
107/09/23

HEATAIM

107/09/24~
107/09/30

T35 & APt AT R A Al e BRI B EE

107/10/01~
107/10/07

ERAEER B EEX(HA, BA) ICOst 3

107/10/08~
107/10/14

BEn

107/10/15~
107/10/21

JE oo 81 50 i SR AR

107/10/22~
107/10/28

R #%3R 5Tk A

107/10/29~

STAR B4 B %
107/11/04 DT{ﬁ‘u,E/\ﬂiw&

107/11/05~
107/11/11

10

107/11/12~
107/11/18

11

107/11/19~
107/11/25

Rk RERER

12

107/11/26~
107/12/02

& % B K Rstory boardzk st




107/12/03~]|
A 2 A _ B

Bl a0 | REIES T E N5/ 5

107/12/10~ e ns
14 e | TG R R AT R

10712/17~| N
B 0712/2 2T RS IUE/GAS T

107/12/24~| . ., . — ‘
16| | 07/19/30 line#E 257 #%/Word—-of —-mouth /& #2282 % 18 42

0T/12/31~| ,_ 0 e \
7 oss01/08 | 1 SH R A

108/01/07~

0 b pE L Lk oah sk BN

18 108/01/13 Eq*i};’»a }%aﬁﬁiéﬁ&i%/fj il

L 1. 2#RE C BT 44-6 B4,

Gk | 2 PRITSREARAARLE,
ALER | 2. BYRMEE0~69% 4, BIAFEF LRER RERIFTIERT RE S
wEXRH | T YUK

TR MR THR # A& X1k

K~

\\\Xr
<l
pul"™
Sher

2

*gg* B CR i  7 2 S e E L BT )
®LFE: 200 % @FFHFFE:200 % WBWPFFE:300 %
ok -
f?jj ®RFE 1300 %
T | etk () %
P& F 4§32 %%, $u ! http://info. ais. tku. edu. tw/csp & d Kt
Y B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+ % " #fr 1§
A3 PEAIBTR
MARPErIRENFTL FRYDERPE > p A ERER AFE LA -
TLCXJIMO144 0A 4 F /x4 F 2018/9/11  23:15:26




