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SPECIAL TOPICS ON BIG DATA ANALYTICS HEF | TAO CHI-CHUNG
FROM SOCIAL MEDIA
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This course aims at introducing current research trends and hot topics of
social media big data analytics including social media definition, classification,
big data crawler, software toolboxes, community discovery, social media
mining, sentiment analysis, social network analysis, social computing and
artificial intelligence. An interactive teaching and learning process is
performed to discuss some hot topics such as public opinion mining,
customer behavior analysis and business analytics.
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Reza Zafarani, Mohammad Ali Abbasi, Huan Liu, Social Media Mining : An
Introduction, Cambridge University Press, United Kingdom, 2014.
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