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This course explores creative strategies and issues of new media marketing,
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Y 0703/04 Introduction
107/03/05~ ] . .
2 107/03/11 New Media and Marketing: Integration
107/03/12~
3 Viral Marketing & Word—of—-Mouth Marketing
107/03/18
107/03/19~| _ . ] _
4 107/08/95 Viral Marketing & Word—-of—-Mouth Marketing
107/03/26~ ) ] - _ .
5 L07/04/01 Social Media Marketing: Facebook, Twitter, Pinterest
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6| Jor000s | [ Holiday ]
107/04/09~ ] ] . ' .
7 L07/04/15 Social Media Marketing: Facebook, Twitter, Pinterest
107/04/16~ ) _ .
8 1 07/00/22 Online Video Marketing: YouTube...
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9 Lo7/0as20 | Mobile Marketing
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101 20506 | Midterm Exam. Week
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11 107/05/13 PRESENTATION- Research Proposal
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12 107/05/20 PRESENTATION- Research Proposal
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Bl 070527 | Online Game Marketing
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14| 070603 | Search Engines, Keywords Marketing
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15| 0610 | DigiMarketing: Social Issues
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16 oo | PRESENTATION
107/06/18~
7] i osree | PRESENTATION
107/06/25~| .
18 1070, | Final Exam, Week
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