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technology transfer and global competitiveness.

The materials for this course mainly focus on the capabilities enforcement
on the project design in the creative industry, which includes the required
skills, expertise, thinking methods, the challenge during the process of
developing new business and the needs for the strategic analysis.
Meanwhile, this course will be the definition of innovation beginning from
the value of imported innovation management issues, including technology
strategy, innovation process, and the application of information networks,
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BEZARNEZTEIZNREBF| This course provides a ABCDE
Tk, MENE B2 A KR EE HR| practical guide to the process
64 B F LA E Fh A, of successfully launching and

growing a project in the

creative industry,
AR ZEBME R, KL H{EEST| Combination of theory,practice ABCDE
W, WEZA LA FHEA FE | and case discussions,
BH A, student is able to analysis

creativity management

process;

cultivating the knowledge and

technology for innovation

and entrepreneurship.
HABZEEEBH REH, WHIF| Through case study of ABCDE
S ULE H AR BT A creativity management,

student is able to

comprehend efforts of theory

and practice,
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