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The curriculum for the purpose is how to analyze needs, identify
opportunities in today's changeable and competitive environment.Carries on
the information by the scientific method and the analysis, grasps the market
pulsation and the consumer demand immediately. The curriculum content
covers the marketing research, the marketing subject discussion and the
case analysis, way of the practice operation and importance of the marketing
research in the decision—making process,




ASARRE P IRE PR s AT P 4 AR L

- PR A(EE
(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CRERERE TARA S T RO 4 ) 2R

( ) iﬂ&;ﬁ:ﬁﬁ??ﬁ*‘% | ¥ w0 it 2 r;&f‘—’j N ri}iﬁJ e r'TaT‘égJ még’f?}—ﬁ]@»’
ﬂﬁi:ﬁrﬁﬁ;‘li HEC-P~AR P - 37 -

(C)FE8E TP g% $1-62 5@ TENERFEETT (b4 i TP BE &
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

() 'F%“T’Téiﬁfffgﬁ%ﬁﬁﬁ [$REE T CDPsid ) c HARE P HREHE
FRCTPesa A F FAEE S RITEI S T Pt o
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

’ﬂ*‘ $e8 B RC? 2) 58 P R(E ) R
i ~ T (%~
5 R N IO
1|13 & TR é‘f&i\#ﬂ%& 1.Introduce the fundamental c4 | cp
2 EMHATEH 2 ARG N F | concepts and elements of

1T 8K 27 58 AAZ marketing research

SIEHEITH R R LA I X% & 2.Enhance student’s ability of

Feh AR marketing survey and

AR FEF R marketing research process.

3.Intensify student’s
3.information management for
marketing decisions:secondary
data sources.

4Expand student’s ability of
innovation
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