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Social enterprise is a rapidly developing field in which entrepreneurs are
using business methods to tackle social problems, improve communities,
provide people access to employment and training, or help the environment,
Social enterprises have a revenue source similar to private businesses and
use that revenue to carry out their social mission, Through case study,
lecture and student presentations this course will explore this emerging field.
Students will learn what a social enterprise is and how it is the same as
well as different from other types of business and NPOs,
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3. To Promote students to
care for the community and
involve in social enterprises,
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