M F 1068 ERY 2P PIKT P H 4

% WS | 5 e
ENIRS 2 josioll
GRADUATE PROJECT-INDEPENDENT STUDY T WU YI-KUO
AND EXHIBITION
~ @z B =
Bk B vy e gwa
Y R ’? #‘ o z 33
TAMXB4B

o (o) & oT O O

- mARKTE AL EL B

S VREBHHA LRI E R B o

s CofF ) s i A

amy

ACELA T ERRA ETEBREEFLRY oues TR AR B T it FH ) 2B
% o

Bt 20 TpFAW, BT ma L A AGREAE -

C. f347+4 2RI =74 A A £ 2 i 4 o

D plid 4 © B BERL Y BARN S o EF ARk TR FAN, B T
4 AP 2 RAE -

E (s DB RBE QBB EIBLN S 0 RS ERRFERGT BT

AREE BB B THAROT RN, FEEELERTRERAL, Ha
B, RWAE, ESES), ERGSKEFERTULNT, RELRME RS
R B AT WA, TR R A8 T AR AT I (S 48 B T 18,

HAL A

The purpose of this course is to enable students to implement a practical
field marketing case. Students are required to implement all phases from
marketing goal, situational analysis, strategic planning, marketing strategies,
to final benefit assessment and budgeting, whick will enable students to
understand the future marketing profession,
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reintroduce the basic
concepts, methods and
reinstruments about the
marketing communications
with the real case. The
students also have lots of
chances to practice the
marketing communications
skills by the required
assignments during the term,
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