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The course focuses on the role of marketing communication program as
creating value for customers, Emphasis is placed on sotry marketing, word of
mouth marketing, viral marketing, social media marketing, experiential
marketing and mobile marketing, At the same time, the course will focus on
electronic commerce and the internet to provide a mix of theory and
hands—on problem solving to a variety of marketing issues,
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assigned journals or books
before you come to class,
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