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The objective of this course aims to provide an overview of the components
and considerations involved in marketing communication strategy decisions,
In order to accomplish these goals, one must first understand the media
industry, and the fundamentals of interpersonal communication and
persuasion, We will focus on the strategy side of developing an effective
marketing communications plan; emphasizing tools for developing
communication and promotional ideas that remain “on brand.”
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basic marketing theories and
how to apply them

3. A better understanding of
what the global market
changes
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