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SPECIAL TOPICS ON INNOVATION AND T HO, LI-AN
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Due to the nature of fast developing educational technologies and the
complexity in the diffusion process, the implementation of innovation within
educational setting often times encounters challenges which may result in
failure, This course aims to provide an overview of innovation diffusion
process and strategies of change management, In addition, new trends in
education will be addressed and discussed. The learners will also have an
opportunity to practice the theories and methods learned in class.
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Grades:
%7@: 1. All assigned readings must be previewed each week before class, All
i %‘,i students take turns in taking charge of the content introduction and
discussion each week, 40%
2. Case studies (Bl#HEH 5 FHTH), 20%
3. Final project, 409%
Note:
1. Absences must be excused before class, More than 5 (included) excused
absences or 3 (included) unexcused absences will result in failure of this
course,
2. Doctoral courses aim at the learners' engagement in meaningful
conversations in class, Please bring your questions, ideas, thoughts,
comments, etc to the class,
3. The instructor reserves the right to change the learning content and
grading policies during the semester,
4. Do not violate protected copyrights.
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1. Rogers, EM. (2003). Diffusion of innovation. New York: The Free Press.
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Palfrey, J. and Gasser, U, (2008). Born digital: understanding the first
generation of digital natives, PA: Basic Books,
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